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Part 1 - Unveiling The Future of
Service Innovation Design Landscape
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Unveiling The Future of Service
Innovation Design Landscape:
Towards The New Realm of
Unexpected Normality in Times of
Turbulence*

.~/ *underlying conditions in Service
Industry and Related Businesses
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udUszansmw (efficiency) windu saunau
Lassany MuMsIomsaNUIEsy (low risk) ua:
ciuloaudiu (lean rise) cusUNSWENNS
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Key Summary: Recommendations
for Service Business Adaptation+*

Uszidudvguudney (Current Issues) “anain’”
safiodu lumassiousms  Ussnauludne
3 waingudumsaanuuuusms  (Service
Analogy) logwiwus rimsAnundIoms
JSIAIUN (Textual Analysis) Wiuyuuag
pusinatugit:  “Aulu”  iWarhkuaunasy
udtuyueInenuuduasdida (Netnography)
loarhmsfinunlugusuadausse  (Virtual
Communities) a1A gusudunauaaulad
(Platform Communities), yuguwusua
(Brand Communities) Wuciu




log@aularkuadaEuaruluay (viewpoint)
3 wafisu [Aun sa0outl (New Rules),
ANWUS=INEDSUTRU  (New  Realities)
wa:autku (New Things) HSa “3a(Hu
(New Normal)”

...// ** focusing on retention and
resilience strategy for Thai Food SMEs

Viewpoint Mode A The New Rules

1. New Social Rules x New Norms
“lans=10gulhy” mshvs=g=H  (social
distancing) wouunmsd “msKivagiadu
nvls (routine distancing)” U (2199:) Wu
SEHUTUMSEEI0 sadsu wuiwu  KEa
nassiulil (New Norms)” uunniwasulu
(New Rules) wa=tlomans:=chauldidu
(carry on) “usshagutkdluduauine (Social
Norms)”

AoUR 1
gaunalnuluninAuNISUSNIS

Unveiling The Future of Service
Innovation Design Landscape

Towards The New Realm of
Unexpected Normality in Times of
Turbulence*

2. New Management Tools

“ddunvmsusSHIsvUS=anamw’ MsuSHIS
Jamsnswennsyavavans  (Enterprise
Resource Management: ERM) agi
dssansmwliinndu “da  efficiency” 1du
IWHERANGIURINEZVIQUUSIUYBIMISAS I
augavavs:uutnsaavoday  (ecology) ua:
S-uUbRANMUSSND  (economy)  Kanmsla:
inSavlanaAty laud Limits of Acceptable
Change (LACs), Carrying Capacity (CC),
Polluter Pays Principles (PPP),
Regenerative Design 1Juciu a-tiumsasw
MW KUYaSSARUSMSINGINUANUEIEU
sustainability) Jvidudalduaialasuasiv
ANMUSINNaciantuAaYSSADUSMS
(New Emotional Value) an usmsdaiya
11S29daugaunay,  WalWeNS=udUMSWacl,
aSwanudusssuluralsmswan WJucdiu




3. New Mental Model

“ntoen w@nlois1 Wnlblan” Wess3vauavAinoy
luransnduaumuazusmsugIeMmI=UNG
(Abnormal Event) mws1:a199:manausuniu
dUas v “an=ngnntitdununiunu
(The Myth of More)’ nnmslHaiwavdaya
AU9INAUINIALYaYUSINUdaUEATUNIW
ansaung dasntumwAnaadulugag
[NoamumstBNOEdU. v=dudtynitusuniu
tamsuSuyuuavtiuluaunanld (Vague Vision)
auno=gaelknds:naumsintvadavaunla

Ao msnf® sy wasmonsu
misiasuulavlumwauudsiugavgna
unara (Mental Model) lasrmmsidssuiisu
NUMWAUUASIWDINCULUU  JUMKSaUSMS
(Conceptual Model) vavssiatia “andagin”
V:NOWAAWSSURVUS=aVA 1NN US=HEANSWENNS
NN
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4. New Signature Stories

‘G 4Ss Juununaiyavmsdaans”  asw
OenUlHUlumsdaansusidum uasauciancus
MSUSMSWIU- 4 womuadswassAadan (A
‘Sanitation + Safety + Security
( = Health), Sustainability ( = Wellbeing)
/) qumwa Ao ANUNeAY aguuauluyay
MSNOVaIKIS  da  d=21a Jumwa
anwdaaonagu

Viewpoint Mode B: The New Realities

1. Consumption ra Confidence kg

KN “Gavmsns=guvusne” adsdaans(s
wWusinAduiu “AanudAty” was Susdv
“anukg” Yavaum / usms

2. Way To Vibes famanavsavmstinaua
“‘arumuaaunw” Wa “Value for Money” [la
wannurue “on” auall Waonnudaulkocia
sywauwdach (Low Price Sensitivity) ok
anMuaudavavuwaduld (High Price Premium)
Wu dumnasw efficacy “..Jaaane BhJada

n

msrawrsranemsars {y {dway=da ([wad Ous:ansnwgy)...” ane
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wSaugauelusIMALIWLINGU Sndskivie
anMm “1GukaeBnuaumniatunmwaaindu’”
DAolamanavuaumsidathaum naw “Premium
Product” 13a diversify gumunuancihoon
“Core Product” agwlsftmuadisikua “nasns
a1 (Content Strategy)’ ?umsaaawsmswaum
LA=MWANUNIEE Wavonama:mstiwud anm
O lumstiasavautsunu davmnasausing
Jaya ndachee (NN msEdintuamo=una
“Value for Money” umaularne-tavaalia
msnagnsmsdaanstiu aSmssusonula sk
“AuA (swmqn) KSa Atum (JAcumW + DANUKLE)”




3. lamanavuavmsweuukavldnous
[dnawavmsdyomsavdns “
wWoaumuls Push Strategy wuaUavsild
Pull Strategy” duununu Business
Approach tauduaviulfa

BE First & DO Fast + Fun &
Fulfilment

&n + au // 1&ndivuid) auludwan
dynawnu “aswddu’ uaz “dav”  1audu
a:iu msyamsiSav Logistics & Supply
Chain wa=msuskisiy “wumsvamsaum
nw : https://www.nicepng.com/ WawulyHMEAAIGBIMSATISIUaVansT"

4. Open To The New Shades

‘avlama USnou”  amumstilidnd@iguimsaswanulawssudawivdu  (Competitive
Advantage) uumsasanuldussudulssuiou  (Comparative  Advantage) 1Jugivna

AHUIzaUAKSUMSWeULY  tasusuldnagnsanuuanci  (Differentiation Strategy) o
“lauannurnetiy / Ussaumsaisuuuutiy” TBnumusina anwuonchvikbanumanne (Expect
The Unexpected) ulslddiaua ududnrsgmsaichve  sxdisvagirmunannuliuduau
“anuehv” Tu “lama” Wud Uno:as “Win” [diauarunu

5. Leap To Lead

famausumsmoadiuaerime” s
Isassnalp3adudave “sesa (catalyst)
minamswWasuwdavluavans  fosamwn:
fuchu Digital Transformation 8nUeniiv
ffia lamavaums “noaav” duluu
usmstrie [Rugnd @ Auto Shopping
Subscription WJuciu

nw : https://nikkapiel.wordpress.com/
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1. The New Meaning of Luxury

“‘anunue uludeuanuksKsT” Jawasu “nanAd
usms” wiun “assnsa” Wusav = Consumer
is the God v:asull “@wv:gnunuilkiidie
anwdulou Aa megHSWSLJuuu?HLJ” Isolation
is the New Luxury :: Spaciousness
is a New King MS2aNIUURLAUSMSTIAQ
Mennudugiud (privacy) ta: anudasons
(security)  vadudovsraniumstioaut®
[@an(Busms(uaLnac

2. The New Day of Immersive Experience
“Uszaumstilkuiulanguadoussy” msaswassa
aunse:tritulanaada (Virtual Happiness)
Walomatiwusinalddumadn (Immersive
Experience) agh(3dasiia antsniivio
WiEuUSMs  (Service Provider) awnsnsvassA
yaUs:aumstistia “diafd (tailored-made)
[Smsdunagausmsidumeni (Physical Contact
Point) avadtykimeiatuavanmiumimss:uia
vavisalkoyla  (pain-point)  lasdaus
dssaumsaiuuuaude (Immersive Experience:
IME)  dhemsUs=gndBinalulagasnwiaiiau
2Sv (Immersive Technology: IMT) an VRS,
ARs, MRs udu = dusmnlanabousse
UnaanuuuansamHuasdiuuld  (customised
design) USutRsunznunauithkuneld (adaptive
experience) ns=uasiy The Moment of
Truths (MOTs) domstaiSavsuuuulh
(Immersive Storytelling

Viewpoint Mode C: The Next New Things

“The New Normal”

3. The New Dawn of Digital Ecosystem
“anudavmsiutulanaada’ thavdsaumsad
nhoad1r (Memorable Experience)
aswassa “UsmslSsasiauuaduNausms
09¢a (Seamless Digital Service)” aunno
au?namwuluuuuuaomsdsu?a (Use Case)
TugmanrnssunnnguaiiuNguagaianssan

nw : www.pttgcgroup.com
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social distancing

a1 Seu Online, rmvuru Cloud, raving?
Ausse, lawdduuulaniadou Wudiu duwals
“anuAudula:sausuinaiulad  (Technology
Adoption)’  vavRusinawugaundudu
WENUEN  @swanAuTRnaAMUUNEtHL
(New Normal) fussuutnswavmsusmsian
udausunall

Unveiling The Future of
Service Innovation Design
Landscape

TODAY's
DIALOGUE

Redesigning Service
Solution from Sustenance
to Sustainability
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