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‘ Yoy IunINTIULATINAT“Smart Researcher 2024: Tourism Predictive Analysis and
Forecasting”
Furndit 13 fupnsu W.A.2567 sewiteaan 09.00 -16.00 u.
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“Seasonal Analysis in Tourism: Understanding Seasonal Trends and Their Impact”
INeNT : F99ANENTINSE R5.BATNIA dunas
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A1susTene Tuiade “Model-Based Forecasting: Regression Analysis’
ANBINT : TOIANEATIA15E B3 AAUNIG T9sANG

1351 13.00 - 16.00 .
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