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NAIDEE ASSETS CO.,LTD

172/7 Moo.8 Tambol Saraphi, Amphur Saraphi,
Chiangmai 50140 THAILAND

Tel: +66 95 680 0666

WWW. farm.com

T Tax ID: 0505560004117

1 DATE: 19-Feb-2025 | | INVOICE | I NO: INVNV2025-02019 |
INVOICE TO : REFERENCE :

NAME: School of Tourism Development, Maejo University BOOKING DATE:
ADDRESS: No. 63 Moo 4, Nong Han Subdistrict, San Sai District,

Chiang Mai Province 50290 PARTICIPATION DATE:  25-Feb-25
Tax ID:
PAYMENT TERM:
TEL: 0-5387-5151,08-9252-7498
FAX: CURRENCY: THB
‘ EMAIL:
| ATTN:
ITEM NO. DESCRIPTION Qry. vom |  uNITPRICE TOTAL J
1.00 drarwmniaflinausy 1.00 group 66,000.00 66,000.00

Yl msasassdinfuamsnTagfuangnia aaiolszaunisel
| mamsviaaiondoguan
" Creative Food Design for Wellness Tourism Experience”

PAYMENT DETAIL TOTAL 66,000.00
Account Name: Naidee Assets Co.,Ltd DISCOUNT 5% -
Bank Name : TMB Thanachart Bank Public Company Limited NET TOTAL 66,000.00

| Account No.: 740 102283 9
Account Type: Savings Account

[ GRAND TOTAL THB 66,000.00 |

e’ i

PREPARED BY CHECKED BY

GRANDMA'S VILLAGE FARM
17217 Moo.8 Tambol phi, Amph phi, Chiangmai 50140 THAILAND
Tel: +66 95 680 0666 Email: gm@grandmasvillagefarm.com

Page 1 of 1
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NAIDEE ASSETS CO.,LTD (HEAD OFFICE)
172/7 Moo.8 Tambol Saraphi, Amphur Saraphi,
Chiangmai 50140 THAILAND

Tel: +66 95 680 0666

ite: www.grar i farm.com
108 Tax ID: 0505560004117 /
| DATE: 25-Feb-2025 ] i RECEIPT | [ NO: R2025-02029
RECEIPT TO : /
NAME: School of Tourism D p Maejo University
ADDRESS: No. 63 Moo 4, Nong Han Subdistrict, San Sai District,
Chiang Mai Province 50290 » PAYMENT METHOD :
3 Tax ID: i
; CHEQUE NO. :
TEL: 0-5387-5151,08-9252-7498
FAX:
EMAIL:
ATTN:
[ memo. | INVOICE NO. AMOUNT |
1.00 INVNV2025-02019 66,000.00

| GRAND TOTAL THB 66,000.00

e
3 K,

Received By

GRANDMA'S VILLAGE FARM
172/7 Moo.8 Tambol phi, Amphur phi, Chiangmai 50140 THAILAND
Tel: +66 95 680 0666 Email: gm@grandmasvillagefarm.com

Page 1 of 1
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